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Key Results for the Fiscal Year Ended March 2022

Year ended March

2021
Full year

Net sales 92,973

Qperatmg (2.554)
income

Recurrlng (2,004)
iIncome

Net income (2,843)

Sales weight
(In comparison with 68

FY2018 as 100)

Year ended March 2022

4Q (quarterly)

Released

Full year

(Feb. 14)
116,313
(2,422)
(2,032)

(5,189)

(Initial plan : 77) (Initial plan : 87)

(Million yen)

(Reference)
Initial plan
(May 18)

110,000

1,800

1,600

600

82

* FY2022: *Net sales before application of revisions to accounting standards: 121,633 million yen

<QOverview>

million.

» Net sales: Increased 25% from the previous year to ¥116.3 billion. But in terms of sales weight, the increase was 8% as the impact of the rise in aluminum prices and
depreciation of the yen boosted the amount in value terms.

» Operating/Recurring income: Achieved a quarterly profit for 4Q despite the severe environment for profitability due to increases in procurement cost resulting from the
soaring aluminum market and in utilities expenses.

» Netincome: Recorded ¥4,200 million for an extraordinary loss, including an impairment loss for a US plant, etc., and ¥880 million for deferred income taxes due to reversal
of deferred tax assets of the India plant, as well as an extraordinary profit of ¥2,300 million due to sales of cross-held shares. As a result, recorded net loss of ¥5,100

@ Anresty



Factors behind Changes in Consolidated Results

M Although sales volume increased from the previous fiscal year and the leaner production systems showed a
cost reduction effect, soaring aluminum prices overwhelmed these factors, resulting in just a little
improvement in profitability from the previous year.

1,071
Extraordinary
548 losses transferred
due to impact of
798 COVID-19 (589)
224
(1,876)
(2,422)
(2,554) (633)
20Q4 Sales Depreciation Manufacturing Time lag Other Other 21Q4
volume costs in aluminum businesses
prices

Die Casting Business

* Extraordinary losses transferred from COVID-19-related losses, such as fixed costs during the period of operation suspension of plants implemented in response to
request from the government, etc. to prevent the spread of COVID-19 in fiscal 2020 3 @ Ahf@ST‘{



Negative Factor 1 : Global Sales in Weight

M In the initial plan for FY2021, the shortage of semiconductors was factored into the plan in the first half, and the sales weight was
expected to be slightly higher than the sales in the second half of FY2020 in the second half. However, the impact of the shortage
of semiconductors has been prolonged, and it has not reached the level of the second half of 2020.

Decrease from the Initial Plan
Sales weight was slightly over

_________________________________________ 10% lower than the initial plan
for the year, serving as the

largest factor pushing down

income.

Impact on profit
Comparison
with initial plan
Down 3.4 billion yen

FYis - FY19 0 950Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4

average average

* Changes in percentage of sales weight compared to the level of FY2018
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Negative Factor 2 : Aluminum Prices

M In the initial plan for FY2021, the rise in aluminum prices was factored in to some extent in the first half, but it soared more than
expected. The price continued to rise in the second half, and the difference between the aluminum market price and the

aluminum selling price did not close.

Aluminum market trends ased on the LME Aluminum HG 3M data)

260 ——AlUMinumM ——AlUminum
240 market price selling price

220
200

180

160

140
120
100

80

FY13 FY14 FY15 FY16 FY17

* Calculated in comparison with the aluminum market prices in April 2013
set as 100 (in yen terms based on monthly exchange rate)

Aluminum prices hit a record high for
the first time since 2008.

Selling prices could not catch up with
the continuously soaring aluminum
prices, which served as the second

factor pushing down income.

Impact on profit

Comparison
5585388558858 38¢% with initial plan
FY18 FY19 FY20 FY21 FY22 Down 1.5 billion yen
5 «0 Ahresty




Die Casting Business

(Million yen)

Year ended Year ended March 2022

March 2021 (Reference)
1st half ”
Full year 4Q (quarterly) Full year Initial plan (May 18)

Net sales 45,584 24,609 27,137 13,782 51,746 50,000
Japan
Segment
income/loss (2,491) ) (360) (66) (1,372) 0
Net sales 21,628 14,190 13,921 7,298 28,111 28,700
North
America Segment
incomelloss o =) (543) (48) (1,096) 1,100
Net sales 19,931 11,726 14,762 8,214 26,488 24,100
momatots (598) (643) 96 218 (547) 300

* The Mexico Plant in the North America segment and two plants in China in the Asia segment settle their accounts in December.
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Aluminum Business and Proprietary Products Business

(Million yen)

Year ended Year ended March 2022

March 2021 (Referonce)
Full year 1st half »
/ 4Q (quarterly) atll year Initial plan (May 18)

_ Net sales 3,483 2,832 3631 2081 6,463 4,500
Aluminum
Business Segment
income/loss 33 144 121 64 265 200
Proprietary [EEELES 2,345 1,289 2214 1226 3,503 2,700
Products
; Segment
Business el 320 112 200 127 312 200

Aluminum Business

» Sales: Increased ¥2,900 million (up 85.6% year on year). Sales increased due to the increase of 19.7% from the previous year in sales weight.
» Segment income: Increased mainly due to an increase in net sales and cost reduction efforts despite soaring aluminum prices.

Proprietary Products Business

» Sales: In comparison to the previous year, sales increased due to an increase in orders for projects of our main customers, namely a clean room at a
semiconductor production company and a data center at a telecommunications company.

» Segment income: Maintained profitability, though income decreased ¥8 million from the previous year due to fluctuations caused by individual projects.
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Financial Performance in the Year Ended March 2022

In FY2021, free cash flow turned positive for the first time in two years.

Cash and deposits on hand increased and interest-bearing debt reached ¥42.9 billion (net interest-bearing debt
increased ¥0.1 billion from previous year to ¥33.5 billion)

Equity ratio was 40.7%

[""ICash and deposits

(Billion yen) W Operating cash flow (Billion yen) W Net interest-bearing debts (9)
25 - =@—Free cash flow 50 - =@—Equity ratio 500
21.7 45.9 '
42.9
20 -
40 N 45.0
15 - 40.0
30 7 e T T e
10 - 35.0
20
5 - 30.0
0 10 - 25.0
(5) - 0 - 20.0
2016 2017 2018 2019 2020 2021 2016 2017 2018 2019 2020 2021
* Free cash flow (FCF) = operating CF - investment CF * Net interest-bearing debts = interest-bearing debts - cash and deposits
. ’ Ahresty
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Full-year Plan for Year Ending March 2023

(Million yen)

1st half 2nd half

Year ending March 2023 (plan)
Year ended March 2022
Full year

- 65,000 76,000
(1.3%) (500) 2,400
(1.0%) (650) 2,100

0.6% (700) 1,600

— 79 92

Net sales 116,313 141,000
Operating income (2,422) 1,900
Recurring income (2,032) 1,450

Net income (5,189) 900
Sales weight
(In comparison with FY2018 as 74 85
100)
Factors behind change in operating income (Million yen)
300 1,900
[ ]
1,700
(1,700) = 400) .
(2.422) Sales Manufacturin Time lag Effect of
2021 Depreciation 9in aluminum exchange 2022
volume costs .
prices rates O

Actual foreign exchange rates (full-year average): USD: ¥112.88; Mexican peso: ¥109.86; Chinese yuan: ¥17.03; Indian rupee: ¥1.52

Exchange rate assumptions in plan: USD: ¥125.00; Chinese yuan: ¥19.0; Indian rupee: ¥1.65

Restrictions on parts supply, such as the
shortage of semiconductors, will remain in 1st
half. But in 2nd half, sales will increase along
with recovery in the volume of car production.
Fluctuations in aluminum prices from the
current level will be limited, decreasing the
gap between the market price and selling
price.

A surplus is forecast on a full-year basis.
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External Environment Assumed for Full-year Plan

for Year Ending March 2023

M Recovery in net sales

M Sharp rise in aluminum prices will calm down.

 Car manufacturers are planning an increase in sales from previous year

Consolidated automobile sales volume figures released by car manufacturers (1,000 units)

_______ FY2iresult __[FY22plan

Toyota Motor Corporation 9,512 9,900 4.1%
Nissan Motor 3,876 4,000 3.2%
Honda Motor 4,074 4,200 3.1%
SUBARU 734 940 28.1%
Suzuki 2,707 2,908 7.4%
Mitsubishi Motors 937 938 0.1%

[Concern] Decline in sales in China due to the zero-COVID policy

 Supply will recover due to ease of shortage of electricity.

* Aluminum demand will decline in China.

= Fluctuations in aluminum prices are estimated to be limited.

M Weak yen will continue.

= 125 yen to a US dollar is assumed.

M Full-year plan for year ending March 2023

» For sales weight, a 15% increase from FY21 is predicted
partly due to launch of newly ordered products.

» Recording of operating income is expected due to ease of
factors affecting profit.

10

FY18

FY19

FY20

FY21 FY22 FY23 FY24
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Trends in Capital Investment, Depreciation and
Amortization

FY2021 result and FY2022 plan

» Amount of capital investment : FY2021 result was ¥6.0 billion in comparison to ¥12.8 billion in plan. FY2022 plan is ¥13.4 billion.

» Investments: Planned an increase reflecting the substantial reduction in the previous year. Continued efficient investments by
making effective use of internal equipment to reduce the amount of increase.

» Depreciation and amortization: FY2022 plan is ¥13.6 billion.

Amount of capital investment (Billion yen) Amount of depreciation and amortization
(Billion yen)
20 - - _ 20 | mOther than dies
Other than dies m Dies
16.0
] 1 14.3 13.6
15 13.8 (Plan 12.8) 13.4 15 12.9
. 11.9
10.5 REH
10 - e 10 - 104
' 9.4
5 B 5 .
0 - - 0 ‘ ! —
2018 2019 2020 2021 2022 2018 2019 2020 2021 2022
* Starting from FY2021, due to a change in the method of (Plan) * Starting from FY2021, due to a change in the (Plan)
asset recording for dies, the amount of capital investment method of asset recording for dies, amortization of
excludes the amount for dies. some dies is not included.
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Dividends

We will work to provide appropriate returns taking into consideration medium- and long-term corporate
growth and the payout ratio.

»In FY2021, interim dividend of 5 yen and annual dividend of 10 yen.

» For FY2022, annual dividend of 10 yen is planned.

Dividend per Year ended | Year ended \I\(Ae;rcﬁngc;gg
share March 2021 | March 2022 Forecast
(Annual total) 5 10 10 |
Interim dividend 0 5 5 l S i e oo s Creating cash / diiine
! fl 4
Year-end 5 5 5 —
d |V| d en d 3 Growth in electrification market ;
Net income per + ‘/) Dividends, stock
share (111.06) (201.23) 35.06 %,  buybacks, etc.
(consolidated) ' 0 ”_Effici?nt A | /
- . (a\ ¥ anaging cas o, yid
3 investments, etc @ fl%wgs 0w a it ?

Dividend payout
ratio - - 28.5%
(consolidated)

. @ Arresty
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Review of the 1921 Medium-Term Management Plan
and the Outlook for the 2224
Medium-Term Management Plan

. @ Anresty



Summary of 1921 Medium-Term Management Plan

M Due to the significant impact of COVID-19 and other external Yearended | Yearended FY2021
environmental factors, results did not reach the target figures of the March 2019 | March 2022 targets

1921 Medium-Term Management Plan.

Net sales (billion yen) 145.4 116.3 155.0

M As the measures promoted showed some effects, the enhancement . . .
of earnings strength and structural improvement advanced if the Operating margin 2.2% (2.1%) 5.0%
impact of the external environment is excluded.Efforts will be made ROA 0.3% (3.9%) 3.5%
toward further improvement and advancement in 2224 Medium- ROE 0.7% (9.5%) 8.0%

Term Management Plan.

_

Implement business » Securing net sales (FY2021) Enhance earnings strength Changing profit-making structure: Improve BEP
;’:ra’;e?es W"f[h an tc_aye on . Securing net sales (FY2024) A byémprci}f[mg el « Changing profit-making structure: Promote leaner A
e future automotive and quality oroduction systems
market
* Response to electrification . )
market @) Improving productivity A
* Expanding customer base O Develop the human « Strategic hiring and training of human resources O
* Achieving high customer O resourcctas UiE E[Jhnderpm » Using ergonomics to create workplaces where o
evaluation corporate grow workloads are low
* Developing comfortable working conditions O
« Eliminating work-related accidents and injuries JAN
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Changing profit-making structure: Promote leaner production systems

(Persons) . (Persons)
| 2,400 Changes in personnel - 8,000
(Index) Earnings per hour > 100 Exllgf?_-ﬁ;gguscég)lg)personnel 7500
130 - Consolidated number of employees
1800 - (right-hand scale) 7,000
120 - ’ '
110 - 1,500 - - 6,500
100 - 1,200 - - 6,000
90 - 900 - - 5,500
80 - 600 - - 5,000
70 - 300 - - 4,500
60 0 4,000
9 "1/ :)) /b 9 :‘b { 9 r]/ rb T T T T T T T T T T T ’
q\/\ ,\/Q'\/ Q\\' Q\D‘ Q\/\ ,\/0’\/ \/\\’ ,\/\b‘ ,\/\/\ ,»Q’x ,1/\\/\ 17/3 17/9 18/3 18/9 19/3 19/9 20/3 20/9 21/3 21/9 21/12 22/3
\9\ Vv Vv v q,Q\ Vv Vv Vv q,\'\ ’1,&

Promoted flexible response to fluctuations in the
volume of orders and maintained the improvement
trend in the FY2020 second half and FY2021.

» Respond to future increase in production volume by efficient allocation of

personnel

* Overall, continued to improve efficiency by streamlining production lines and

revising work processes
» Consolidated number of employees: Decreased by 1,397 people
(March 31, 2019 = March 31, 2022)

* Earnings per hour = Net sales less direct costs (raw material costs, etc.) / Total hours worked by production personnel at plants

15
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Changing Profit-making Structure: Organizational Restructuring, etc.

Manufacturing
M Fundamental improvement in profitability of Ahresty Wilmington Improvement
With a view to expanding production of electrification-related Jb L JE E oe
products, reviewed tangible fixed assets and recorded an impairment g2l |z -~ o |2 g
o) a s e S: S EH s < 2l
loss of 3,794 million yen. s 21| - | = | 5 IHIEIEEE HEHNEE
slzlel s sl = IHEHEHEHBHHHEE
£1815 2| 2] s INIHIEEEIE E 5
- . Slela| €8] RIAIEFARE H BEHBRHBIE
Effect ~ Ease of depreciation cost by approx. USD 5 million annually E M B E S HHEIE % 1 HHEHEBHE
=" |3 S N EHIE SR IEHE I
= o) T 1 1| < o g
(%) o : : < o

M Reorganize operations in Japan to improve organizational flexibility.

Effect

1) Integration of a casting plant and a processing plant B = '
Integrate Ahresty Pretech with Ahresty’s Tokai Plant g ;:» ‘g i’ .

2) Integration of die mold plants ggi EEEEEE ‘§ § -
Integrate Ahresty Die Mold Tochigi and Ahresty Die Mold E EHEHHIHE
Kumamoto into Ahresty Die Mold Hamamatsu % g% g m '

= guty (2]
Reduction of fixed costs by approx. 300 million yen due to < é E

improved efficiency and integration -

y @ Arresty



2224 Medium-Term Management Plan

— 2040 Vision —

3eyond your expectations 2040
—

2224 Medium-Term Management Plan priority tasks
Establishing low-cost, highly productive MONOZUKURI + Promoting CO, reduction

Achieving a steady shift to a business portfolio Developing technologies to create demand/improve
focused mainly on parts for electric vehicles productivity to contribute to net sales

Creating workplaces where people are happy to work at * Promoting diversity in Japan

—————————————————————————————————————————————————————————————————————————



2224 Target Values

Net sales (million yen)

Operating income (million yen)
Operating margin

ROA

ROE

Equity ratio

Sales ratio of electric vehicles =%

Reduction of CO, emissions
intensity (compared to FY2013)

* After adjustment: Figures after adjustment using the actual values of exchange rates and aluminum prices in May 2022

Year ended
March 2022
Full-year results

116,313
(2,422)
(2.1%)
(3.9%)
(9.5%)
40.7%

Year ending Year ending
March 2023 March 2025
Full-year plan  Full-year plan
141,000 170,000
1,900 6,500
1.3% 3.8%
0.7% 3.3%
1.6% 1.8%
40.9% 42.8%
30% in FY25  45%in FY27
-13% -19%

18

Year ending March 2031
Target values After adjustment”
160,000 180,000
9,600 10,800
6.0% 6.0%
Around 45.0%
-90%

FY2027 full-year target

Rate of electric vehicles: 55% in FY30
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2224 External Environment

The external environment has dramatically changed to date since the launch of the

1921 Medium-Term Management Plan.

Back to Paris
Agreement in
January 2021

‘é%oﬁe;’ﬁv‘ﬁ’; fom s Atleast 55% At least 68% " 50-52% GO, emissions o
higher goal of 50% reduction from . reduction from . reduction from Staﬂgo ggggease
(declared by the PM at y

(doired by the 1990 (NDC) ~ 1980(NDC) 2005 (NDC) ~  bv20%0

Prevention HQ and
Leaders Summit on
Climate) l

Carbon Neutral
(long-term
strategy)

Carbon Neutral
(pledged by the
President)

Carbon Neutral
(legislated)

Carbon Neutral
(legislated)

Carbon Neutral
(speech at UN)

(Source) FY2020 Annual Report on Energy (Energy White Paper 2021)

Governments released measures for carbon neutrality, accelerating an increase in 2020
production of electric vehicles.
2030
Global-19.12
120,000,000 - — mFCV 2040
100,000,000 —— =31 — - s=BEV
s0,000,000 | 0 B B e B mRR BB series-HEV
= PHEV 2050
60,000,000 +— — — — — — FHEV
40,000,000 — — — — — — - = = - = - — m48V-MHEV
20,000,000 + — | - - - | - - - — - 12V-MHEV 2060
ICE
0 T T T T T T T T T T T T \
2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031
120,000,000 { Silahil_iiii E |
100,000,000 — — — = mFCcv
|| T EH EH EH EH B B B B B B R
80,000,000 + — E = - Series HEV
60,000,000 -  — —_—_—-—-—-— RS e e mpHEV
o .
] | || N = SRS o PHEV
40,000,000 - ~ — @ —  —  —
- - - = 48V-MHEV
20,000,000 + — — — — — — — — — — — — — m12V-MHEV
0 ICE
2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034

© 2022 IHS Markit Inc. All rights reserved (Prediction after 2030 prepared by Ahresty based on IHS data as of May 2022)

19

120,000,000 Conventional vs EV+FCV

100,000,000

80,000,000 EV+FCV

60,000,000

40,000,000 Conventional

20,000,000

o]

2022 2025 2029 2034
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Response to Electrification Market

M Share of parts for electric vehicles in net sales

v FY2019: 7% = FY2025: 33%
v" Expand the share at the same level as the rate of increase
of electric vehicles in market

For electric vehicles

For electric vehicles 33%
17%

N

For electric vehicles ]

7%

FY2025
(Plan)

FY2022
(Plan)
FY2019

* Electric vehicles: EVs, HEVs, PHEVs and FCVs Sexcluding MHEVsZ
- . Ahresty

Copyright ©2022 Ahresty Corporation. All Rights reserved.



Expanding Customer Base

MExpand businesses with customers with advantage in electric vehicles while maintaining
relationships with base customers
* As a partner, play a role in customers’ strategy to expand sales of electric
vehicles and grow together with customers i . =
« Start business with foreign customers with advantage in electric vehicles .. Ry

OTHER

&°

OTHER

P

2019 > b 2022

ar %P

- ' Ahresty
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Status of Enhancement of Sales of Parts for Electric Vehicles

M Orders received for parts for electric vehicles are steadily increasing. (In FY2025, around 9 times the level of FY2019)
M Orders received in a well-balanced manner for all the core parts of electric vehicles.

) . . . . Number of newl
@uantity  Changes in global production volume of parts for electric vehicles  anorad tome)
20,000,000 100
BEV, HEV
= Number of newly launched items - Motor case
FHEv [pHEV |~ Ev  [fFcv V& =

R Battery
A— structural

10,000,000 50 component

Controlling
system parts
case
BEV, HEV,
0 0 PHEV, FCV

FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025
— Fig.: Example of parts for electric vehicles to be mass-produced in
For 1921 activities FY2022 and beyond

- ’ Ahresty
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Changes in Sales Ratio of Electric Vehicle Components (Forecast and Target)

M The share of our sales for electric vehicles has

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031

5%

Results in comparison to FY2021 action plan reached the planned target announced at the briefing
80% in November.
2 709 ~@-FY2021 action plan M Maintaining about the same level as the global
§ —@- FY2021 action results production ratio of electric vehicles forecast by IHS,
E 60% Py we have been keeping up with the market trend.
8 oo e M The above proves that the Company’s strategies
2 Seles forecast g oot have made steady achievements according to the
g 40% m— P plan. We will therefore continue them in 2224.
5 30% finalized 8 = Comparison of the growth of electric vehicle market (IHS forecast)
2 with Ahresty’s action results
. 0 35%
° 20% é 30%
w =
o q>,) 25%
10% 2 20%
% 15%
0% ‘S 10%
&

0%
Fiscal year FY2019 FY2023 FY2024 FY2025

Rate of Ahresty’s sales for

; ; =4==77.21HS (Rate of global electric vehicle production)
electric vehicles

© 2022 IHS Markit Inc. All rights reserved (Prepared by Ahresty based on IHS data)
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Improve productivity

Establishing Low-cost, Highly Productive MONOZUKURI

[1921 Medium-Term Management Plan]

Per-hour production volume increased.

Expanding applicable Promoted man-power saving
products /

Improving productivity with OPCC* J\'a' Q‘ Q‘ \J\'ﬁ' 'a' 'Q‘ \)"\'Q' 'a' 'a'
) ) ) /

Reducing the defect rate

Establishing lean production systems [2224 Medium-Term Management Plan]
Per-hour production volume increased.
Promote technology development \
Earning by Pursuing profit by product =» Create demand & improve productivity / /
v J J
MONOZUKURI Reducing die production foeToToTolCoToToTo CoTo 0
costs s o w7 /
Strengthen profit management @ Enhance profitability of MONOZUKURI
* OPCC: Optimal Process Condition Control y ' Ahl’BSTY

Copyright ©2022 Ahresty Corporation. All Rights reserved.




Improving Productivity

M Major common measures: Cycle time* reduction

€ Promoted activities by raising the rate of products requiring focused improvement (= priority products).
€ Improvement advanced for 70% of the priority products, though a little more than 30% of them achieved the target of 20% up for per-hour

production.
€ Using the knowledge acquired, continuous efforts will be made in the 2224 Medium-Term Management Plan to expand the improvement effects.

Priority products Improvement in per-hour production volume

Cycle time and per-hour production volume

[ Priority products

Products other
@ @ Othan priority
products
180% |jl>
140%

o :-_————-_ -
60% 100 0 7% or below

O7% to 20%
m20% or more

A case of cycle time reduction 80

Before
improvement

60

40
I 20

" 17% improved | ‘ ‘
[ 0

se¢ 19.4Q Result 20.4Q Result 21.4Q Result

@ Anresty

Number of items

After
improvement

0 10 20 30 40 50 60 70 80

* Cycle time*: Time required to make a product unit .




Technology Development to Create Demand

© Vehicle weight will increase due to electrification and uel et I,
improvement in safety ‘ '
M Contributing to weight reduction dm >
= Vehicle body/underbody parts Responding to multi-material needs =0
<> Highly ductile materials, various bonding technologies . S mprove

M Contributing to electric powertrains
=> Parts for electric vehicles Responding to needs for function

(Source) Japan Aluminium Association
5000 ‘

integration and thermal management } oo

: : . o*° 4750 .....
<> Integration of parts functions g™ SR o
= Maximizing surface area, highly thermal conductive [ A =
materials s I
@ Contributing around 10 billion yen to sales in 2030 .

. @ Anresty



Technology Development to Create Demand

Efforts to acquire orders for vehicle body parts

M Aiming at a big leap in 2030 and beyond, hone skills through joint development projects and strengthen ties with customers.
M Start advanced development with customers on vehicle body parts according to the strategy.

€ Ahresty’s basic strategy for
raoonet 5 VEhicle body parts (the same

sales .
as previously reported) _
3 - ~
25% § « Technology roadmap ' F(’jroptodsal-tiased t
£ + Joint development with product developmen
3 customers/unlver3|t|es
=
8 — -—
£
5 B
T R
Large-scale b
integration 41
504 . technology , -7 Adaptation to commodity 2
— market >
) T
47 & ,
3 Wtication of high-vacuum
technology (HIGF)
High-vacuum technology Sophistication of existin§
il technologies
2000 f 2020 2030 2040
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M Enhance cooperation between manufacturing and sales to

Enhancing Cooperation between Manufacturing and Sales
accelerate decision making, thereby responding quickly to

Share strategies and

steadily implement them
Work together to receive orders Formulate and Reconstruct
for vehicle body parts ke processes to prepare
Propose optimal shape based on estimates
cooperation between
manufasr;tllér;ng and
Prepare
timates with : :
pposs quekly changes in external environment.
Integrate analysis and verification functions into former Automobile

Body Development Promotion Section
to set up Advanced Technology Promotion Dept.

Secure sales of
vehicle body

components
Advance

Plants, TC, sales, Head Office

Through approach to technologies related to electrification, weight

Develop the
foundation for
dealing with
customers in
E dU.S. .
> Cooperation between
| .
capatiites o manufacturing and sales Aaiance
ST activities
Pay attention to
full utilization of ,"
infrastructure 1
1
Improve price ! 0 - 0
orcoosls o competitve- ! reduction, and advanced development, provide customers with
customers ness 1 . .
R eviow calos ! optimal die-cast proposals.
systems I
Clarify requirements according to Improve ll
Propose optimal shape changes in r%ré’:é‘:t(':‘(’)'t{v !
market sts H
!
1
1
1
1
1
]
. @ Anresty
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Review sales
resources
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Commitment to Sustainability
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Sustainability Roadmap

F -« Promoting diversity P -+ Actions toward carbon neutrality

through our products =2

Reduction of
CO2 emission
intensity in the

manufacturing
A1 9% .
) Sales ratio

Employee (vs. FY 2013) of ehl‘e?m

vehicles
satisfaction omponent
positive
response
rate

Employee
satisfaction
positive
response
rate

Diversification
of General
Managers

and Executive,

More than

80-.

Sales ratio of
electric vehicles
components

Challenge to
carbon neutral
die casting

More than

Reduction of
CO2 emission
intensity in the

Challenge
to carbon

Reduction of
CO2 emission
intensity in the
manufacturing Z

neutrality

Priority tasks Monitoring tasks

KD VELLEERD UG QALY
A
% |

*1: A program to certify companies that meet certain criteria based on the Act on Promotion of Women’s Participation and Advancement in the Workplace and that are excellent in promoting empowerment of women. *2: By increasing supplies of aluminum die-cast
products, which are lighter than iron, the energy consumption efficiency of vehicles can be improved, contributing to the reduction of CO, emissions.

50,

(vs. FY 2013
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Commitment to Carbon Neutrality -Environment roadmap-

Set target values and promote group-wide efforts to reduce CO, emissions

v" Promote activities on three pillars
v Production technology development for promotion of measures

CO, emissions intensity CO, emissions intensity Aiming at

reduction reduction _

USSP UPIpI U ————————————————— e

1. Stop CO, emissions _\ | After continuing energy

conservation activities and utilizing
innovative technologies, introduce
more effective improvement items.

2. Convert to energy with less CO, emissions

3. Reduce consumption of CO,-emitting energy

- -
N 7
S ’
Nov
~

FY2013 FY2024 FY2030 FY2050
Base year

CO, emissions intensity




Starting Carbon Neutral Die Casting (CNDC) Initiatives

M Aim to develop by 2030 a CNDC model line with net zero emissions which reduces CO,
emissions while absorbing/removing the emitted gas.

Themes for CNDC initiatives

() yEEEEEEEEERERpEEmmmmmmmm——— "
| 1
“Reduce CO2 emissions by changing our O ¢ Current e
duct d fcturing stvles” o 1 amount of Decarbonization Use of natural
production and manutacturing styles 3  electricity of power source | gas, hydrogen,
=Reduce CO2 generated at melting and 5. E E plo, CCUs, efe.
holding furnaces and the amount of S - = Electrification
compressor electricity ; s Energy e Energy
= | conservation - conservation
@ |
) . = Target amount of
Examine the storage method for collected = electricity
)

CO2, switch to secondary materials withless ~ ==========-

. ” Energy consumption
CO2 emissions, etc. Carbon neutrality

=>Examine the possibility of CO2 collection and
storage, and its usage

Negative emission technology to collect/store CO,

. @ Arresty

* Non-electricity: energy resources other than electricity
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Casting Our Eyes

on the Future

Contact for inquiries about this document and the Company’s IR:
Management Planning Section, Management Planning Department, Ahresty Corporation
Phone: +81-3-6369-8664
E-mail: ahresty MPO_IR@ahresty.com
URL: https://www.ahresty.co.jp

This document and what has been said in the results briefing include forecasts that the Company has made based on data available when the document was prepared. Actual results could be different from the forecasts for a
range of reasons.
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Die Casting in Japan

Changes in sales and segment income in Die Casting Business in Japan

Million yen
20,000 - ( yen) - 2,000
Sales
_Segme?lt
income/loss
- 1,000
15,000 - 13,620 13135513’782
A 12,315 12,294
I I I I I 0
10,000 - 66
(133) (326) 204y (©®
5,000 -
- (2,000)
o - - (3,000)

19Q4 20Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4

Full year

» Sales: Increased ¥6,160 million (up 13.5% year on year), though sales
weight increased 8.8%

» Income: Improved by ¥1,110 million year on year. Revenue increased
along with the increase in sales weight, and the cost increase due to the
impact of the increase in energy expenses was minimized by improvement
in productivity.

<4Q>

» Despite expectation of recovery, sales weight declined from 3Q due to
shortage of semiconductors.

» Income improved from 3Q due mainly to cost reduction efforts despite an
increase in production cost due to an increase in energy costs.

Increase from the 2Q forecasts

Changes in sales weight

* Changes in percentage of sales weight compared

= Decrease from the 2Q forecasts

T
<
[N
(oe]

FY19

to the average level of FY2018

20Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4

average average

Factors behind change

ent income (Million yen)

iIn segm

919 57 26
" (59) (54) (1,372
(2,491)
20Q4 Sales Depreciation Manufacturing  Time lag Other 21Q4
volume costs in aluminum
@ Arresty



Die Casting in North America

Changes in sales and segment income in Die Casting Business Changes in sales weight
in North America (Million yen)

* Changes in percentage of sales weight

10,000 Sales - 2,000 = Increase from the 2Q forecasts compared to the average level of FY2018
%%%meeﬂgss = Decrease from the 2Q forecasts
8 000 i [ 1,500 e 550l et
/ 6,756 7,241 6,949 g 23 7,298
- 1,000
6,000 -
- 500
4,000
-0
2,000 (32) (115) - (500)
(438) (a4 = ==
o o - (1,000) FYis  TY19 20Q1 20Q2 20Q3 20Q4
19Q4 20Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4 average average 20Q Q Q Q
Full year Factors behind change in segment income (Million yen)
» Sales: Increased ¥6,480 million (up 30.0% year on year), though sales weight 577 Extraordinary losses
increased 5.7% transferred due to impact
> Income: Worsened by ¥1,190 million year on year, of which ¥550 million is 04 307 of COVID-19 (549)
attributable to a special factor resulting from extraordinary losses transferred due to — ! - N\
the impact of COVID-19. Aluminum prices affected income.
<4Q> (372) (98 -
» Sales weight slightly increased from 3Q but did not reach the forecast value due to
the impact of production adjustments by customers resulting from the shortage of ( (1 ,096)
semiconductors and other auto parts. 2004 Sales  Depreciation Manufactur Time lag Other 2104
Income improved from 3Q due to impairment loss recorded for a US plant in 3Q, volume ing costs  in aluminum
cost cutting and improved productivity. prices
Fiscal year end: March in U.S.; December in Mexico Q
Exchange rate (FY20 = FY21): U.S. dollar: ¥106.17 = 112.88; 36 AhrGSTY

Mexican peso: ¥106.68 = 109.86



Die Casting in Asia

Changes in sales and segment income in Die Casting Business
in Asia (Million yen)

10,000 ~ Sales - 1,500
_Segme?lt
income/loss L
8,000 - 8,214 1,000
6,590 6,248 6,548 . 500
6,000 - 5,478
| 229\___./0’ 218
4,000 - (122) L (500
(353) (290) ( )
2,000 h | (1,000)
0o - - (1,500)
19Q4 20Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4
Full year

» Sales: Increased ¥6,560 million (up 32.9% year on year), though sales weight
increased 7.5%.

» Income: Despite the impact of lockdowns due to COVID-19 on our plant in India
and an increase in procurement costs due to soaring aluminum prices, etc.,
earnings improved along with the recovery in sales volume, improvement in
productivity, and other factors.

<4Q>

» Although sales weight recovered as forecast, orders did not reach the informally
noticed figure.

» Income returned to black in 4Q on a quarterly basis due mainly to the recovery in
the sales volume and improvement in productivity despite the remaining impact of
aluminum prices.

Fiscal year end: December in China; March in India
Exchange rate (FY20 = FY21): Chinese yuan: ¥ 15.44 = 17.03; 37
Indian rupee: ¥ 1.43 = 1.52

Changes in sales weight
* Changes in percentage of sales weight
compared to the average level of FY2018

= Increase from the 2Q forecasts

= Decrease from the 2Q forecasts

FYls Fy19 20Q1 20Q2 20Q3 20Q4 21Q1 21Q2 21Q3 21Q4

average average

Factors behind change in segment income (Million yen))

54 Extraordinary losses
transferred due to impact
of COVID-19 (40)

(&)

L\ / \
N
(598) (1,147) (547)
20Q4 Sales Depreciation Manufacturing Time lag Other 21Q4
volume costs in alu_minum
prices
@ Arresty



Ratio of newly launched products to sales weight

1500 Die CaSting Business . Existing product sales weight . Sales weight of newly launched products after FY2022
100.0 « Of the 15% increase in sales weight forecast for FY2022
compared to FY2021, about 9% is due to the launch of newly
15% increase ordered products.
50.0
« Sales weight of newly launched products after FY2022 is
expected to increase, especially in North America and Asia.
0.0
FY2021 FY2022 FY2023 FY2024
Die Casting in Japan Die Casting in North America Die Casting in Asia
150.0 150.0 : . 150.0 : :
100.0 100.0 100.0
50.0 50.0 l 50.0 I
0.0 0.0 0.0
FY2021 FY2022 FY2023 FY2024 FY2021 FY2022 FY2023 FY2024 FY2021 FY2022 FY2023 FY2024
- . Ahresty
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Achieving High Customer Evaluation

M Major awards in FY2021

@ General Motors Company  “Supplier Quality Excellence Award”
@ JATCO Mexico,S.A. de C.V. “Best Performance Award” for the 4th consecutive year
@ Suzuki Motor Corporation ~ “Overseas Contribution Award”
for the 3rd consecutive year
@ SUBARU Corporation “Excellent Quality Award”
@ Nissan Motor Co., Ltd. “Appreciation for Superior Quality”
@ Isuzu Motors Limited “Five Consecutive Years Special Award”
@ JATCO (Guangzhou) Automatic Transmission Ltd. “Special Award”

@ Guangzhou Automobile Group Co., Ltd. “Quality Cooperation Award”
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